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Blue Tokai Coffee Roasters, founded in 2013, is a leading Indian
specialty coffee brand known for sourcing high-quality Arabica beans
directly from Indian farms. With a strong focus on transparency,
freshness, and traceability, the brand has grown from an online D2C
business to operating over 100 cafés across India and abroad. Blue
Tokai has played a key role in shaping India’s third-wave coffee
movement by educating consumers and offering premium coffee
experiences both online and offline.
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Brand Overview



Objective
Conversions (Sales)
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 Ad Creative:

Good Points

Visually appealing layout
Product clarity
Cultural connection 

Ad Copy:
Emotional appeal
 Positioning
 Descriptive language
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Ad Creative:

Areas of Improvement 

Overcrowded visual
No human element

Ad Copy:
Could benefit from urgency
A clear price mention or value proposition

CTA Button:

While “Shop Now” is effective, testing with
“Explore Hampers” or “Gift a Hamper” could
better align with the ad’s emotional positioning.
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 Age Group :

Ad Targeting : 

Likely 25–44 years

       Why:
Emotional copy and product choice
(coffee, artisanal hampers) appeal to
working professionals and gift buyers, not
teens.

Affordability and taste in artisanal
products suggest slightly mature urban
audience.
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Gender :
Targeted to all gender demographics

Location :
Urban India – metro cities like Mumbai, Delhi,
Bangalore, Pune.

Why:
Product category (specialty coffee, artisanal
snacks) appeals to urban premium buyers.
Blue Tokai has strong presence in metro cities.

Ad Targeting : 
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Detailed Targeting :
 A .Demographics:

Professionals, young working adults, affluent
students (esp. gifting enthusiasts).
Likely to target relationship status: siblings, family-
based interests.

 B. Interests:
Coffee, Specialty Food, Premium Gifting, Artisanal
Goods, Raksha Bandhan.
Users who interact with homegrown D2C brands or
premium lifestyle content.

 C. Behavior:
Online shoppers, frequent gift buyers, and those
who’ve engaged with similar campaigns.
Festival shoppers who buy seasonally (Raksha
Bandhan, Diwali, etc.).
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OBlue Tokai
Campaign Creation

Introducing Ready-to-drink 
Coffee Cans



Campaign Objective &
Performance Goal
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Ad Budget 
& Schedule
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Ad Targeting
(Detailed)
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Ad Placements
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Ad Creative

C
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Ad Copy
Primary Text, Headline,

Description & CTA

Primary Text
No machine. No barista. No stress.
Just crack open, sip, and vibe ☕
Your fav Blue Tokai brews are now
ready-to-drink — wherever you go.
Workdays, gym sessions or 3 a.m.
cravings — we’ve got you.

10% OFF your first order — because
great coffee should come easy.

Headline
Premium Coffee, Minus the Effort

Description
Brewed. Chilled. Delivered.
Just how you like it.

CTA
Shop Now
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Meta Ads
In various Formats

Facebook Feed Facebook Feed
(with Sitelinks)

Instagram feed Facebook
Stories

Facebook
profile feed

Instagram
Explore



Ad Landing
Page / URL
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